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Brand Identity Rationale Brand Elements
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Brand Identity Lockup with Corporate Legal Name Brand Elements
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Brand Identity Lockup with Other Corporations Brand Elements
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Brand Identity Minimum Space Brand Elements
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Correct Use of the Brand Identity Brand Elements
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Incorrect Use of the Brand Identity Brand Elements
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Brand Identity Reversed Use Brand Elements
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The Importance of Brand Colors
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Brand Elements
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Imagery Brand Elements

R, B, B
I\ N\ %\ -—‘/_Q......

FHREEZRT "DWREABEN B, BEMNBMEN
RN, FEN, EREARNER, NiZgERER
EBEGRASE., SRFREFEIRE. URBSPEEY
RHENE R,

BMNANZEANEY, KERBENEER, EAEN
SRER R B AERNATER,

FRN R RALENRITRRE, AR FMEIRORENERBEHSE, AOMNNDATRERY KXUUEXRFMEAREE, FIEHERIIPANONE EBFAiE, 555 &
AESHEREARAFER. AFMOARSSBITENSIFEECENVER, AT AERN B E  HrHhRAIPANTONE (RiB°) BFS XI55 BT SKBR @R, PANTONE® (F2i@°) A
¥, DMAESEAFMIREEHR G2 K H AR AIPANTONE & PANTONE/A 5] B E AR I Ao 22




HENERRE X GohEEAN
Super Graphic Rationale Brand Elements
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Use of the Super Graphic Brand Elements

RENER (—)

A A
MEHER NN SN RRES, SR
Wi, RIEEE ‘m’ BEN=E . RREOOTA RN
EE— 1 ETZ b,
BTG E M BB E M — 05 A0 BRLE | 125 ) i~
BB SEHAER, BANERERSETEoRA
gy AN I, BTSTEHE, BANESESA
EFHORMNATEI0R > AN, RATRERK
b 5,2 5 B 51 B T ) R B B ! I
@ X= ® X

ERANATRALRENRITRE, ELAFRICRORERERBEEE, EORNATEY AUAELFREREE, FIEMIERPANONE EXIE, E5ER

AESHEREARAFER, AFMOABRSSBITENSIFEECENVER, AT AERN ALY E  HrtRAIPANTONE (RiB°) B S XI55 BT SKBR @R, PANTONE® (F2i@°) A
¥, DMAESEAFMIRMELEHR G2 K H AR AIPANTONE® & PANTONE/A 5] 695 AR AR o

24.




HENERAER
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Use of the Super Graphic Brand Elements
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Use of the Super Graphic Brand Elements
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Brand Elements

Incorrect Use of Super Graphic
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Brand Elements

Incorrect Use of Super Graphic
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Brand Elements

Incorrect use of Super Graphic
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About the Grids Brand Elements
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Use of the Grids with the Super Graphic Brand Elements
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éar Mi Kevin Luan,
For position only, this is a sample letter that has been placed to demonstrate the typing format on
he Mengniu letterhead design. When positioned properly, it will serve to work in harmony with all

f the other elements on the letterhead.

This letterhead was designed to project an image of professionalism and reliability. By using

simple alignments we have created a very open and spacious feeling that can be associated with
strength and stability. These basic qualities will act as foundation on which the Mengniu identity
an be built. Through color and composition, we have provided the basic palette to further
develop the Mengniu look.
By adhering to this format, the Mengniu identity will main tain its consistency and clarity of
- message in the marketplace.
Dear . KevinLusn, Sincerely yours,
oy uing
Toby Johnston
Creative Director / Partner
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152 VISITOR
% Name

KA JOHNNY ZHANG 5 No.
MN 080808

#B17] Department
SR E IR D0 Brand Management Center

HAZ Position S Staff No.

dbh# E S Brand Director 08080808
= Nral—
RIKF kR
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SEANAY, JOHNNY ZHANG

EBI] Department

SuREIE i Brand Management Center
BR%S Position

ouh# S % Brand Director
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If you have any change, we ask you to contribute 50 yuan to the Hope Project
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Brand Applications
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Internal Newsletter Brand Applications
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Clothes Brand Applications
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Clothes Brand Applications

T

EASRINERENES, F—TIEE
BIEE PN RFTE R,

AN R TR AEENITRE, AEAFMIRNIRSERERR, ZMRENATEY ARUUERAFRIRER, FHIERIERIIPANONE EFIE, 5% &

PHESHERAEA. AFRUATHIEBSITENSF ECEDVER, AT RERN L E  HHREIPANTONE (RiB°) EX S %155 B SEFR R, PANTONE® (F2iB°) A
¥, WRAESERFMIZEEHE @ & HTH AR HIPANTONE® &, PANTONE/A 5] 895 I 4% o

65.




1 oohZ A

Vehicles Brand Applications

L]

FRREERBERORDHE, ERER
CRFEBNES, EREBEETEMN
PENR,

AN RTRBEENTRE, MAAFRIRORSERERE, ZORNETTRY ARUEAFRARER, HIEMIELXIPANONE ERXITE, %K
AHSBEREAER. AFHHR SBITENSHESMIER, AT BIERN bt E  FdAREIPANONE (FIB) EXSE 185 BEX EBREF, PANTONE® (F&°)
¥, BMEFESHERTFRREN DS E 2SR ERAIPANTONE® 5= PANTONE~ 5] B E A T 4o

66.




GRRREIEDIH
BAEX 2 ENMERFHIVGEAEAE, BIRAET.

B#, SREEERRLE
010-61526408 | zhaoxin@mengniu.cn

RN PE, GehdBia
010-61526407 | luanwensheng@mengniu.cn

R, SHEIDE
010-61526669 | zhaoyuanhua@mengniu.cn




