KN EqahEARES T




01

02

03

04

05

BaEH/oxalm
MR

Ao SRR TSR
— 4T

Mo SRR TR

— %%
IMBE R4S




01 BS=EiHAE[EIMm
Review of Integrated
Marketing Plans
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New Brand Equity
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Execution and Effectiveness
—Offline launch event
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Brand Communication
Execution and Effectiveness
—Online
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Project Summary
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