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Founded in 2017.ZXDD is an original design home brand focused on the "terrier" culture.
Mentally, we invite all to fight together against the boring, and we want to inspire people to
resonate, not to be numb and neglected.

We promote the "free expression of self" attitude towards life, encourage and guide a
humorous, positive life aesthetics.Culture-based.inspired. With the "terrier" design. in the
basic products to explore more possibilities close to the lives of consumers.
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It is shaped by the trivialities of life, and common objects appear on different occasions. The
design products of art brands and street brands are mainly used. Exhibition and sales are
organically combined to create experience projects that are interesting in life.
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M+CAFE is a local boutique coffee brand with coffee aesthetic style in Xi 'an.

Founded in 2012, it aims to "make coffee taste good and make good coffee fun".

The opening of the whole industry chain controls the quality of coffee, and cross-border
cooperation makes drinking coffee more "interesting".
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