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FROM OMNICHANNEL CREATIVITY
TO OMNIPRESENT CREATIVITY
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FROM SHARE OF VOICE
TO SHARE OF CULTURE

N EEEER R EEE

EEMNE LR IRHREE I EEEI AT IE M.
AR DATEEF/IFINAKEEY BSE] (mental
availability) FO'SE1SZ)" (physical availability) &N, {Ea0
SBEENREEI XA EHELCIE, EEEIMES
RS, D2CFE/UNRTERMARFL L% FREBERE
W,

EEKEEA, SEmEEERIEMNERDE. 1E
WNEFF K. Magic NumbersBlJii A Grace KitetEpfris :
BELAMRTEETRERFNESOWNBN &, BEFERK
115 SESEELRFIRRIARA, ™

SRR EEREMBEARNIGR R, HNEESRIE
BRI RmEZW, LETRERRIHAmESRE, &
B2 HRISZILEDIC,

8RB SHEIN, mERRRRNA TR —E7D,
BURHIBEFEEHEEINS, NmhBERARE2MIER
REHEMIEC—. B, mETRREnREFENIRAS
SHFABA.

BRENEBMTHKR?

88%

NSRRI IS AHI—EE 7,
X—RECLH RO RERE IR E,

2C

SRR R T REERR
MR EHIEZ—.

NBIRBER AT IZRFEEMIP, 29%HREIEBENTE,
SHE1B%NREIRRSZ R HIE, EEMIIEENIETLS
BNABTFIRRAIR, NS ROAYIPRIREBIT T
FIPKF, ERMNEANMMRERFRE/RAS (UGC) B
HR AWM, EEMDIRE L IRDFIEE.,

NI, T4%HIZIHEFRT, WERIRYmES SRR
BX, B—MMER, 73%RIZIEINS, MMILURK. i
S TINEFT S A A AR =R —Tbkek, 77%/Y
RIHEINS, T EERRRXEERK, BZmhEEiRay
YEENIA.

NTEXFE—FERT KASCE S0, REEE
FOTEMREZESD,; ¥ AfASeERsNFHIEFA—E.
EIEAXIESNES (The Attention Economy?) HIFFEI
MR AEE DA (Attentive Reach) ——BIBEIZNKLS |
ERORRENEM S ——R M TR,

SXHERAMZUBNIEND (MAMXNE Siks) 85
G, XEFRITKEYmEREESXWIRIEN, Nk
mhEBEFA R,

I RS SERER,

BN,

2024 CMO REPORT 6


https://www.dentsu.com/attention-economy

FROM SHARE OF VOICE
TO SHARE OF CULTURE
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