MINTEL

SEEMERITES
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The ingredient maturity landscape uses advanced data analytics fo show you the market at a glance. Ingredients on the left of the landscape are niche while those on the right are
dominant. Ingredients near the top are growing in prevalence, while those near the boftom are shrinking. Select a ingredient in the landscape fo learn mere about its market position.
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DIBTNEEETFHAIFE: Revive, Focus, Protein,
Balance, Awake LAK Wellness
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BRI EBEIRE R Three Spirit AER M _EHEHIHRT What moods would you like to explore?
Eﬁ ' #E%Iﬂ%lﬂ“iﬂ*ﬁ%iﬁ%%ﬁ?%jﬁég EI:E"JFZI% Choose your mood & moment. What are you seeking? What's the vibe?

Choose as many as you like...

Work. work, work. Connecting, feasting Party-popping!
Focus & & food pairing. Elevating &
productivity. celebrating.

Good vibes & Chilling, unwinding Hmm... not sure,
catching up with & dreaming. maybe all.
friends.

SKYE: Three spirit drinks =/ MINTEL
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