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Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America), USD (NSP) Value & growth 2022 vs 2021, CE includes Multifunctional Technical Devices and SDA includes Personal Diagnostics.
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https://www.geekbuying.com/item/UWANT-B100-E-Multifunctional-Spot-Cleaner-Washing-Suction-Integration-493110.html, https://www.amazon.de/-/en/Doctor-Portable-Cleaner-1-9-Litre-Black/dp/B00T31022Y
https://www.kaufland.de/product/327528729/?kwd=&source=pla&sid=28703211&gclid=CjiwKCAjw2rmWBhB4EiwAiJOmte4HEFQzcRBDfoMMmVbQkvRIYifJ2RhDiwal GaXt6t0jiTs7RO9cbBoCsL8QAvD_BwE
Market Intelligence Sales Tracking Period Jan-Jun Global excl. North America
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Source: YoY monthly growth rates of total retail sales of social consumer goods is from National Bureau of Statistics
How confident do you feel that “your personal financial situation will be better in the next six months”?/

How is your current personal and family financial situation compared with that in a year before?

China Consumer Confidence Tracking Survey in May 2022
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Ads and  Short Social ~ Video WeChat Search Recomm Online  Weibo: TVads Brand Offline Ads Adsin Adson Brand Ads Ads on | Counter Recomm In-store {Recomm

display  video platforms platforms official engines endation news & sponsors activities inside elevators billboards sponsors before billboards display in ended by posters/ ended or
one- platforms such as account / through headlines hip of and  of office / of hipof  movies of stores sales leaflets/ mentione
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For the household appliances and electronic devices you have purchased recently or plan to purchase, are you stimulated by information
from the following channels? (Multiple choices)
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Ads and display on e- Short video platforms  Social platforms Video platforms Ads and display on Short video Social platforms Video platforms
commerce platforms  (Douyin, Kuaishou, ~ (zhihu, Douban and  (Tencent Video, e-commerce  platforms (Douyin, (Zhihu, Douban and (Tencent Video,
(JD.com, Tmall, Bilibili, etc.) Xiaohongshu) iQIYI, Youku, etc.) platforms (JD.com, Kuaishou, Bilibili, Xiaohongshu)  iQIYI, Youku, etc.)
Taobao, etc.) Tmall, Taobao, etc.) etc.)

Total N = 3,000
For the household appliances and electronic devices you have purchased recently or plan to purchase, are you stimulated by information from the following channels? (Multiple selections)
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