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FRIE Verified Market Research B94%cit+ R Fill, 2024 F £k A S F A FH I EITFUNAZ| 18412
7T, TIT203 1 1A% 562.912 = sV E, FE 515K (CAGR) H15%(2024-2031) . X—iEKE G,
B F SRR, AR R, DU REFEEE T XEB/ER,

( Global Affiliate Marketing Platform Market )

.556.29 s T T ,
Billion E

%
15%

CAGR From
2024 to 2051

#-------
B . B B B B S S S S S S e e

$18.40
Billion

Source:
www.verfiedmarketresearch.com

m BX S EHHIT A MR RIS IS, AR TR AR LA, BBFid SSURECH amhs ok
BE3% B B9 1 [EHERD
B, BAN CRERNBAE T\ T BANMK AL I AKIE A THENNEEISHA, &

FEREIZ BT AR EREBRNTAD L SME D, HFAHRY TR TREMTEE T S
RV B XMEIRIREIE 7 AN T E, BB EE XA P IREREAERE ],
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5LbEN, BFES AR A BB E R ARKBEHERE T BN Em7. BEEZENWY S
NEEMNE T EP A% L, TEERT RS AEILEFENHMY, Eolm A/ EEERIEEMEYIH
FREBFKASHBISEFFEA AREANZ SMBNRELSS, MUGEMKEES, £2&
RS T REMAF R,

tESh, kRN E RSB ED T NBE—R BRI BENRAERE KEEHERNB B R THD)
HER L, MEARSmEIAR KBIEFSFMEREFLZEERFA BRI SATEFE R F 5 Rkt
LIRIAKOLE T, iRl B = RE N EIRTE, MBI | SHBR RAZ(EMRWE XM ERIBIREE
MR T mhBF2 BN AR BWE, N AmEHSE T BEARE L OME. XEZOIKEHERRIMEEER,
HEh 7 BXEE S ATV RIS 5K, AR SRR T BT R A RE K&,

Affiliate Marketing, Influencer Marketing,
And Content Marketing Trends

Google
Trends

Affiliate marketing vs. Influencer marketing vs. Content marketing SCREENSHOT :

® AfFIlate marketmg ® Influencer marketmg

ntly higher interes r the years) (moderate and stable est) 1

NEXAREBEEFIR, EIEZRFHR, KAZTHEHNRNA TRNAEHENAETEHRBLLFBR
5, BmBEXRYBAT —ENEA RIRFKEEHE MRS BT RIS KBRS =,

- #&BloggingX B R T, 40%IEXEH A GRS HM I —I0 “XEREE" -

- iRH#EFX ( Rakuten ) BY Forrester 85, 80%0YanhF EB1E S hiElk 54 = THI H . Z ik HiE i, 83%pYEX
HEHA AR ERZARMNETL T mAIALARIETRM B HEE LE b, 7T9%FHA saidd ik
EHENSIMBEER AR,

- {InfluencerEHIRNRIRHZ )R T, iIE60% N mFERKEEHEDPHRET SinfluencertI S {E.

- Supermetrics BWEIER T, AmazonBX SR IRBET0 HN BRI EE

- Datanyze BYZEZREA, TEBXER1T Ik h & B, I i EX 58 L HE46%ITH 1A {7 8,
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0 AR EEEHEAAmARANNERIREDE =
n BEAEHE RGN SIE T BB E

RiEAffiliate Summit BV TIIEREGE R 5 26002 HE R T, KEEHENE B @& (Revenue)
BalA b ELEE I 7 20%: Itb4h, 63% MR 1A E W R, BLER S HHIRevenue Tk & EE BT 10%, X—#EH R
BH, Bkt 2 B R R i T BX BR B SR HEnh I S 1T K,

=

EEERBNTIE S E, 22%REX R EHETTE S B U (Revenue) 833100/ E7T, B Hia AT
B71.42%IM BB B W (Revenue) 8312505 37T, 52%HI0 B 8B U (Revenue) 81 2577 =700 1X
LM FARAN R TEAEHNEXNME, URE T HESEEARBRAEHPNEE M,

Affiliate As A Percentage Percent of Programs By

Of Total Brand Sales Monthly Revenue Generated

0-109%: 38% @ $0-$50.000: 24%

11-20%: 37% $51,000-$100,000: 8%
21-30%: 10% $100,000-$250,000: 16%

21-40%: 2% $251,000-$500,000: 10%

£1-50%: 12% @ $501.000-$1,000,000: 20%

51-60%: 2% @ $1.001.000-$5,000,000: 16%

>$5,000,000: 6%

m X EHESRZEMRE (ROI) BYFRIE

BXREHBEETHROTRRE, TILECPS RIEEITHR) KECPA (RITINTER) , RS mhiERANE
o XMRIVEEFRR T aa RIS HEXEL, R ARR NS —0 FEERH KLFR R ARIETT L s AEX
REHRS T, KB EHENFIIRALRE (ROI) 1124, EES T ZHMRFERS I, X EH R
% on R A A g <Az DR IR A

0 A= BB EHZ MR ARE REEVIZOERRER

nBIFHEFEARRBREEHIAR=ZRAZTREZ—

RiEPepperjamzfRSE R~ BEFHNEEARBERKEERINE=AREREZ—, HH19%
R EEERENAINERENERERE. EEARZREIAN, KR EHEHEBEAREARASEER
SNEEMN, HBEBHREZMWA (Revenue) R BINBE3SWHNEBAREKT, THEFMEXHEE
SR (Revenue) WEIZ _E I mEIEHK
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Please rank each of the following digital marketing channels
in terms of how important they are for your organization’s
customer acquisition efforts.

® Rank 1 ® Rank 2

Affiliate marketing

20% 19% s 54% 1

Paid social PR/Influencer marketing
) I# - h\
11% % v 40% 1
Display (incl. video and banner advertising) Retail advertising
- , - == h‘
v 42% ' 39%’:
Paid and organic search Word of mouth/referrals
16% 12% { 42% 13% 12% '\ 36%
- — = s ~ - = s

Base: 178 US directors+ responsible for or influencing their organizations' affiliate marketing strategie

Source: Forrester Consulting on behalf « rF'rrn:rHrr| September 2019

How successful are your affiliate marketing programs
at driving your customer acquisition efforts today?

Not 3%
successful

I Not at all I 204
successful

Highly
successful

Somewhat
successful

Base: 178 US 1|rn— tors+ responsible for or influencing their organizations' affiliate marketing strategies.
Source: F rrester Consulting on behalf of Pepperjam. September 2019,

Pepperjam Affiliate Marketing Customer Acquisition Study

B AEERERRERENHEEIRE
REEHNE - RE R AR I ERERE LN BINERES. MRS RIEARIINE & E R, TR
EHEI T AFR B, RASMECSHUNAERRABE T RN LR FERUNER. L
HRMRE AT, BAS M BRI SRR\ BT, BERERE, BABARURE.
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Customer Journey Map

Touchpoints throughout the customer lifecycle

. Social media . FAQ knowledge center

Word-of-mouth . Media . Website . Direct mail . Social media

Radio/TV

Online ads

. Blog . eCommerce . Loyalty program . Word-of-mouth

. Email . Store

. MNewsletter

PR . Blogs
Sales Attribution Timeline
Sales Attribution Journey Coupon
Premium -
Publisher SALE
* Comparison
Blog !
¢ Display Cashback
o o
Social Organic Paid
Influfncer Smrch Search Dlrect
23h 20h 15h 15h 10h 10h 9h 6h

N HBAMNKBEEHARENEREE

HBEEWNKBESHEINSERGE

REBRTE=AHEEFEINRENELEARET, KZHHEEER

BAREREFZ=FHTN. R AMBEFLURRN LT SRR ER, ﬁ'ﬁﬂliﬂz:ﬁFJ"' o XMMEERETH

BRE WP ERRERYERE

, FIANPWCTEIR S R “29% B EBREEWEXI=SZ LT 31%HAS

TR ERREEST IR, OB TERKREEREARIDEREE T ENEENE,

FE\ I RESNESR, MUNBERERETEZSHNTmiER, EWE TS

RIET Z Al MA@ A A =

ROER, [FIRY, IR T & RURIR & — P 1858 TR RE WK R E R TNNTFRS BNE. XME T

ERHEFERIBSE3E T HERERY

AR, RS T WEXRIRIHER (£ 8B E SHE IR EGR FB P Al chH & 18

K77 H, I anhE & SHE B A rT EiR B —IF,

0 FIEN:ARSHAFSIAARRBMENG{FRE

ABSEUFREBIANBEEREHFRAENENSFRE, 8—MaFAFREEEnEE S55FE

iy EE A IRV B

1. SRR

RE S RFINHFIRE S BIAZ TN, EEAMF AR aniliT, SRRV SEIE R AR TV RIR EE XXE, FEBhH R
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BT BB E XEATBERAMESMERES AU 3 EE £, B SEOL L. 15
ERXEIRTR, URMRECAET QB F R #—F K5 | BinERE . AR GRS AN EET
K= RERAE, KB HERE ML MWK RBHI XM e 2588 I RIHERIERA.

2. (FBEIRAESIENF

FHRIERSEUFBRET LN SR, N8RS I ZLEENNST SV &, HEMAEIREE K
BHEEZ MR BAXBRAZNMT SAEMURA, T HESE EEREXT RINREREXEES, M
m H&l_ﬂﬁﬁl m.Ejz E%}Eﬁﬂ%%n

3. RIS EIBSIFIRIF

BHLS B A (R BT IR (IS R SRR 43 Y 75 T h 5 35 TS, RIEN SR o B B
LS 438 ¥ BT R R R IR A AR5 B HRIRS MR R P, MR SRR 2 B 1A
KA ME.

4. Influencers

Influencersi@E N AN AIEE, EEHRIEAEFS (WIinstagram. TikTok#YouTube) ERIBIEA
A, NN E SRR i EXF A= 1A s KRB A, FRAL S ZERE IR
BIESMARIM, MAHEENMBHIRS R IR,

5. H S{E{R{FEE

Hitt SN FHMHSIHE

_I'

B, B EERNBMAF IR A TEUAE, REB PS5 E Y5
R E A X FIBIEIER I SMAREE, 7 KBTS E ABRRISEIN ] ; S RN 9 &
R (DA RVERERAIR TR, FBNEA B E sHE R RIRE,

» Browser Extensions S e m s e s - —----------
I Performance Tech Partners

. 5.0

Coupons, Vouchers & Deals

Rating of the
Revenue Potential
from Each
Partner Type
(1-10 Scale)

Email

1 Paid Media/Media Buyers

. ©.2 0 cememmemmmmmmmmm- .
i Influencers

. .2

I Cashback & Loyalty

e 6.5

B Paid Search

I O/

I Content

I S22

https://www.affiliatesummit.com/reports/affiliate-marketers-reveal-growth-strategies-report-2024
https://www.verifiedmarketresearch.com/product/affiliate-marketing-platform-market/
https://www.affiliatesummit.com/reports/affiliate-marketers-reveal-growth-strategies-report-2024
https://www.partnero.com/articles/21-essential-affiliate-marketing-benchmarks--kpis-for-success-in-2025
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html
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BX 8 EHITA IR S R A R hE

EEEEHTIAR R BIITIET, EIRBIPELLS
AR B EAAFRNRAISBE, UREER?

(NN T AR AV, XTIV AYKHAR R

A

yBII.ﬁZ— . i)lbiﬂxl’ﬁ 51T§Hf1'|5

BT

- R ERERENIESITRENE. BEES T

T3 TH 1 BV R TR M o X L ) F A

T ATRYE Ko

MEIVFAIT RV N FERMEBF RS PRFERINA TN EE0&, M ERNERmAE S~ E™

=537 8

i~y

mEFREEYERIEEANFER, =EM
Ih Sy B E T & ERIA AR E. XTRgF AR
BSKAFPrAIR, B IIeE:
- HlBARE A BB ER W2E A EPESK
RPR1TA, FEEFRARHE R,
- REIGE ET SREP, FIEERR T, LIRS
RSORFEN SR
- RIEBAR S 2% : E A EIRSZS B BIA~EXEH
8], B E AR TN IR T

RERENERA  BRRHE. T STNEIEFE

AR 33 EL 52 R RS A9 DA T R2 0

-~

-------------‘

-------------ﬁ

-~

- mm

(REFTRRFNRMEREN: )

BRI R SR BB A Lt
B SR R, #E IR R,

1T HRVE

TTERERIEBT BB R A ELFERERMNIT

B X EBEEE R AU T ER:

- R /EERNITE  — NP TESSRY RN A H %

EiT8, XBEREETHNRE, nlgeEd 28

A REBEREIT 5 m

- BRERR . FRZANNFERENNEAEE

BH{THE, AR R SRk,

- BBB45: FRERE MK HHITHE,

N T AR ENRERITENNE R4,
TTERERRES AR M Sk, EFEEE(N

W, HFIREREENE P EE.

FERERE JEEa iy e e C oLt AN

-------------‘

~\
< A MULTIPLE SALES FROM THE SAME IP
SALES ORIGINATING FROM THE SAME IP ADDRESS | Actions «~ 10 entries
Client Publisher Publisher ID IP Address Sales Leads Commission First sale Last sale
G 35d42d5c76ed26... 13 v}
A\, _J

BRI E mis Rt
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B =5 F e HENE B3k &R anhd R AT EXER HRIE

£ F 3k BB an kR HR (X R S 1HARSS R A2, Tl MEBN ISR 1L & BRI Ii=TRE R 4, BIOIR
AFLET —EREITREH.

G121
mid RGN, FAVERREIFEPublishermREIITEFIER F—F—IPHh R BINER T 13
EITR X—RENRIENE T RAETNE, 12l seFEEEIT N,

BIEXBES e
st iR R E T B, RITRERTERE D, HRE S A U T =N

U1 N2 18T B AR A E AT R, LARNG RE (R IR & BURFH IREVAE.

ABINER R TRIAEF B R GUR TR HIRIE, 09T,
EH N FA R E BT E R T RS RNE S E B,
BRFER:
EiRIAG, B E W FBARIEIFFEFX PublisherfiT B EIEH#H T2 EH AT, LA FE
ST, BARTRTE T B RIT IR, H R A RER L T HEHE:
CELVEAEY AR R SRR R HEITE, B e H R AR R I
CIEEEETY) s B AR TR, BUE SXETSIAXMNAES S, AR FIGEIEEEF
A
CEZEEE D) RiES S S, ERGE RGN, #— 5158 IR T S BRBE .

0 Pk EERES AREIBFFEEDRAX

m Google AnalyticsEyZE{L

2023FET7H1H, GoogleIERX E%1= LE Universal Analytics (UA) FREREKRZRIAIE, £EEBEGoogle
Analytics 4 (GA4) . X— B STEENH—RAEHIELRIES S EX, Bt ERAERMIAKRIELR T
MRVERER. T 2R RV EGA4F AT, HEXBRREWARTRIIEEE TF, BGA4RHREERE
RSB T & E 8 NHIEFERAERE XMREEN B ERTLIKERENNMEERK T —EFEiS.

m IR, FSRKBEFSEARREIRINTF:

LT TR G ERGAAE L TIBLEREUR N T B, XAl 8 R B T GA4E /5 AR IR =3 (DDA)
1SRN R . B BTRIDDAIR AV BB & 1BERYouTube, BRI & € R ZGoogleZRBHIE 5, TR AR,

DDARYE /R4, HiS it B R “E 2B PAEENIEE % . YouTube S BT SREI
L FIFRE B B3t B RTAIEH TS, DDAF FELEM B LRGN AR T IEGoogleEiE, FliNB F

BB {4 MHIME R EXHEE HF

CELTEL LG TS MG )TR R A mDDANE 7B ER, THEN FIFGoogleRiE,
Googleit ¥ FADDARXEMIRRE!L, X2 7 AR SHETERBREHIT L FIATHRS | R T A1

GAAFI A BREAHE Z 4t = el ik & /ER M AT —BUE RIIE L
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HOEIRENAE A SRS S (ML) R LIS S BRI AT, BETENE, X
BJAE S B INGAATREL B P I RIIR & o A LU T /LA :

- AR BB EH R AFH, AL /EZREEN EEEEHETEARANZ TN EHEER M,

- EFEREIFERE, BT Googlex EFAE SR MmN Al UEZARIEZAF #E, AtEMNEEHK
5%, 1T £ FAERIEIRENIEBY, GA4R] gEFTEXT R B Google K ERIARENBE B RE, LEHEBEERGALS
Google AdsE EthGoogle ™ mm&E A RIE /R . XA gE R RIEEGAAFH B R MIR S SEXEE MR HHIIR S
ZIBFEER

T fiRGoogleBIfRH, GA4 B ATAIGIHE & X Google B REMEE fRA.
GA4SIHYHRERFAZIA T XFR M, FIRIAE X EGooglel¥Z . YouTube. BRI S A SR EDD,
IR B RIMEE, GAVT E MBIREIIRIFGooglelRil (ELIE B FHR (. SEIS B RS H) AR X2
NE RRIR AR, Tt Google S hEE B BATHE RS AR R FH AR — A 7l

BRI MRS

1LORZ B A E M B ST NHRE IR,
2. R —TIIEREEIE, BRIMGA4/AttribulyFET ERERRTREE FRURES AR/t

3. ATEXEERANEE, RIEFEH RERS BRSNS,

HE BN BN BN BN BN BN B =
S e o o o o o o o

~

0 Pbak= A REEBER T RRT R

2023, Googlei#t 1T ¥ Z/REERIFATEHT, 2024F X #1T 7 FIMVAE, XET W EER 7 EREFTHR
SMEM2024F, MR IZOBEFN—XREMFERSE 7 LRSS RFRNEAZR . IFEZAEEERE,
E AR TNREX 3R B IR B T HE R L R XA Googlefl "I E 2" (Independent Experts) FIAR.
APEREZFEREB RN, KB HERedditNIQuoraX NIz S E EEITZ XA M B P HFZ TR,

m Affiliate Summit RFIRSRFOZERM IXEEZ IR0 2

R ST 2R TEAS B TR, SRR T R AR SN EIRE S .
LP‘EI&‘.W“FFEX#E"‘ ABEEBELBE SENATHNAZLR, BT XEEENNBE IR EE A
IR P (51T,

€GN ) B e R AR R, R S E I R MR E TR,

BXSHEZFREIN

BBEEFRMAARTRE NEBNEREIBAMNKERNS, RAmEEZSE, T2 O0TENAR
HlI1F, [BI6Y, 1@ BB AR 4 2 ARSIl R WYIF 5 =0, B D SRR, HRAERE,

= 3: 1)V

TEENZHFEAEHEFRI, SEEFRRA LSS NABTHIC, B0 il tLamats
Mo BT HIED MU MBS ES, AR Fe ERWYFMEIRE, 56 SHERASKE
g, KM ESEER,

#--------ﬁ
'_--------#
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2025F XA EHRIE KA W

TEHIRASHIEHFIERT, REERENMEETLRE AT, (RAOGARIX LB At
i A, %%*TE:nnﬁﬁﬂﬂfﬂﬁﬂﬁE%ﬁ&%?@E*EE, EHRIEIE 7], SRBLRIFF 4R
B3 TR, FAT TR MRBS LA SEER QU A B, R ANBRIY R 238, B Db e 2k

e B
0 HiE—: MEXEHIHERE HRHH
Hihmhd 2 EA R E g K%

Value of the affiliate marketing market in Japan from fiscal year 2020
to 2023 with a forecast until 2027 (in billion Japanese yen)

Affiliate marketing market size in Japan FY 2020-2027

700

586.22
600 533.08

486.47

500 444.83

411.61
583.63
400 22214 350.53

300
200
100

0
2020 2021 2022 2025* 2024 2025" 2026™ 2027

@ Description: The affiliate marketing market size in Japan was estimated at about 4116 billion Japanese yen in fisml year 2023, The market was expected to grow further in the coming years and reach a value of around 5852 billion yen by fiscal year 2027
@ Notes: lapan: fiscal years 2020 b 2023 the Japanese fiscal year starts on April 1 of the stated year and ends on March 31 of the Bllowing vear. "Prospect. *Farecast. The affiliate marketing market size was calculated by totaling the reward valus.
@ Sowrce: Wano Research

iAW T statista

South Korea: E-commerce Value (KRW trillion), 2020-28f
Growth rate (Line chart)

E-commerce value (KRW trillion) (Bar chart)

300 30%
250 25%
L]

200 20%

250 : 15%

100 10%
B l -
0 0%

2020 2021 2022 2023 2024e 2025f 2026f 2027f 2028f

@ Notes: "' refers to "estimated” whereas " refers to “forecast” e Source: GlobalData Banking and Payments Intelligence Center
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Compared Breakdown by Region

-1mmumm#k

.TE:E

ILI

HE

I Top 5 Regions 1

I (Sorted by Interest in Affiliate Marketing) |

® Bangladesh |

® Japan I

® Luxembourg I |

® Cameroon )
o @ Morocco B
Affiliate Influencer
marketing marketing
Color intensity represents the percentage of searches in each region. Data frorn Google Trend

B AHNEFRESHIZELFHEEE K 20265, SHENEFEEZHIZEATIZ3898.912E

1958 S 2 919.92%, B A BB F i S Tt FE BRI 3K, T 1E2022-202 T4AERRIEI A S & G K

m2 HBEBTHNEE
R B FE SN R, HREWY IR E T Tk 1E B 8, HRE S ML E ME T B AR E T
Y], AR T KA SN R R RSB S RETANKER A, B EF AT N R E M ERGY

RILHYTE XK,

m 3. (IR IEFSR

Tt onhd A2 B HE Mo

wIMBASHNEGS

K 7914.3% XMIE K ABKEEHIRM T B ZHHipEM, (EamhEetiEimd R FER RMtEMBTH

HRFEAETFSEHHBH IR D AEIER, mhEf X E e THKEE RS ENE R AT 5 5
MR IMES1F, mh2ee B fEENEL) L Bphi KR

RS T mmhR R

m 4, FUEIRENAY R R

BFBHSHRBEFIIESTEERKESHES
< EAF

——i
=
= -1

SBE, MM B SRR A

REMAN—MES, XE BT mh#i L BA5ERRR,

m 5. 3 EhE 55 RIS

fEEE gE

O

=

<, et T HER K.

2077, FiBEE MEARBERE | B ZHTEE . XHHEE Y

TREXREE . mEA LIBE S THEEETABIERMAE

EF AR ThE B2 R, T 30 55 1 B S T 7 MRS . SX — R 1R (5 B B B 5 5

517, A A 7ot BV EEE 5 i TR KBNS S H/E 3

B, LUEMN %5 A P BT Ko B (L 16 F% sh im WY IR 3e M X (3 77AR, mahF e N5 | EZ B o) A P H R F T3

&5,
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m 51540 Kk AR REC anhF BT B B B IR M anhd B i S R EIUE

FRBSEC BN T i —F R mER 2K S hRE, HFHFRIE KIS, ZahBRER TS
MERSEIR R E B Fho 1810 123X B FE ARV DB, 677 F B A AFIRRYEXEE ¥ 5, & oahZ IREE 24
T NB A1), SSIGahE 2K E B S I8 KA 2.

BXRHEEAIEKE266% IXBEHAEASIEEMI%IEHELSY%

AR AHUMR RIS R E$HEX

N\ 4 ) s N e N
12 = 2 -p BEREZHEMEMIY, 2021 F1K 547 Wik
= = . .
HELY 12B 0 R FahIMmiZFa
£954 7 L1+ R 5 o =
gzooggfﬁﬁyﬁhﬁiﬂﬁ% KITERFELSEE Influencer network BInfluencer
HY A PR | 21
\_ J . J \ J \_ J
J 3
Fsksx ( BRI EM2006 754 } _______ MR SIERE: ZTFEMBFRANIAES
600000 BEHE, F2021455%55545, B ‘I I|1f:-|=~ Bitstar ;E{#H;ﬁﬁﬁ
500000
400000
300000 [ Influencer ASP: %’é‘%ﬁﬂ/\m*’@iﬁﬁﬁ‘f’ﬁj
200000
100000
0o e [ H&Instagrami${& J
064 074 084 094F 105 115F 124 135 144 155 164 174 1845 194 205F 214

EZ10FERBSMANE R (publisher)BAEENO.1!

ZTE AR T FSBRNREHIN, #ERE T 2%,
QBXEERNI S&RMmIRZHEHEE (ASP)F, AR EHRE F—HASPIIRE

80 & 0
60

- { 5524 18kt T 7 3@ L. J
B 1005mu

40
20

Bl 051 E~1005m%%

- e B
ZFEa A8.net 7UHEARL—F Felmat LYFSv2X NJYa—9—X

0

AT SRAREEEZ WL, RIEFEESEBEASNRKSSTINEASN, FEESHEE. ERENANE,

B EERE SWANRENRE ERENABERE R, ZFaMIRE T SRR ERREELIOFES
_%J E’JJN = 0

8 3 1RIE20224F B AIEEF) AR Affiliate Marketingh&HIEE
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0 Mia = EBhFh<EX S F S Sk IMET Fhin /s

I DB BR S sH A E R ARRIAARN 2RI, IEFER AN 2 KmEm B AR 2 MRVZIORIE, &
*-?ﬁ', DR EXERERAE EKRZNEKBRMBMEKEE, mi7H#iEi1521.65%, # 5B HEKETE
G1Ex % CKIR: Shopify) . XM B HCE NahBeft 7 TS5 € LERYHIHAARE NI B M AVAL 325

II.JII

A Higher ROI on

Advertising Spend

Increased Organic
Visibility

Clear Analytics to Assist
with Accountability

You Can Set and Forget Many
r—-— - Automated Affiliate Marketing
Source: _ Processes

Influencer Marketing Hub

Benefits of
Using Amazon

Affiliate
Software
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HP Deal Post
HP banner
Sidebar Banner Category
HF banner
cc exclusive code
BF HF logo
BF microsite page top deal
53 exclusive code
weekly HP top deals
weekly HP top banner
co exclusive code
HF trending store
HP weekly top banner
exclusive code
co HP weekly best coupon
weekly HP top logo
try weekly HP top banner
exclusive code
HP top banner
exclusive code
HPF weekly top banner
or buddi
exclusive code
HF weekly top banner
exclusive code
S0 ML *1
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d

weekly daily and top offer

2*weely HP top banner

2B 15

weaekly coupon banner

o

premium package

c

waekly Best offers banner

monthly HP top banner

HP banner
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HF banner

o

store page exclusive code

g |

store page exclusive code

LFY

HF coupon
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store page exclusive code
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HF top placement
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weekly HP deal

ils/ BF HF weekly deal
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o

dashboard
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tc weekly category deal
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REZE (CTR)

#1{L = (Conversion Rate)
F91T 24 {E (AOV)

SRR T (EPC)
FpieEWE (RPV)

RZ RS (CPA)
BFBREZFPHNE (CPL)

[~ &% Bk E (ROAS)

s FI$HERTE] (Click-to-Sale Time)
Boh5 KIS ER LRI
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HXBR T RIBUE SR
FIAEE

HRER B

mERIRIH
AERMEHIFAUBERI]
BERZEME (CLV)
XRS5 X

HXBRERIFR

BB T RIIE

2 #E [0 = (ROI)

18 Affiliate Marketing Statistics for 2025

0.5% - 1% 197K, 1% LLEARTE

1% - 3%, TNZRFTRILATIA 5% LAk

$50 - $200, BB 54T AOV HEIBRTIA 10% - 15%

aT&xaEmRas (CPC), EFEITILMR

&F CPC, RETTILERIRK

BHERTFFIIITENE (AOV) HEFPLXEMNE (CLV)

ALY, RiT A EERE MR

4:1(400%) , BN 1 = S HFE 4 ETRA

AEHEBEN DR, REAEEEER AR EL

BohiE S 58.21%, ERHIRER VR EBEEZINgEMN 1.5-2 &
EBhiEEZNER 73%, #b573 eIl E 20:80 8 50:50 RYFTEIHZELLH!
10% LA LA R, Thgkin B alik 50%

SENEBE N 5%-10%, FF~=moliA 20% L £

30% AIEE, TRZkIn H rliA 80%

B7AEER 5 50%, (THEIE R G 15%, fH320E A& S 10%

RN RN X ERIRE, XAEARRERATEET S
ZIPEEFPREMZ (CPA) B9 3 1F

15%-30% A B, TRZRIN B rliA 40%-60%

BUERETF 1% AT

FFIBK 10%

= 1 EoE ¥ 16 E WA R ROI, 1IE ROI BN AEF
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