Outdoor Sportswear Industry Report

ZOZGflE
P iasiE IR
HREBRS

IR BEXRAZD - LIRACIFHT AR - LA AR,




Contents

REBR
Q) nonz

IR, ZivERERENES

O vz

NAFWEBERZHIRE

@ CES ]

HREIT = AmEERNLESH

Co7 BT T

8000+HZERF ABESTH

) »3zam

HF100-2HHTFERERRSE

E

) wuns

BMHE ST R RHTEREFENT

() wrez

WP NIRRT PalE]

@D vocsi

23R FAFPEEREZRE

D nussn

BERE, SMOFEER



B E

FIHE, ZivERSKkENEEREN



Core Pain Points
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Macro Environment

BRIE: NABA DK TUEEDLE

' it

BUEREmEEM, FUMMIRA. N (=2RESHT
» B PN A RIIED) |, BRI RFESS

[=N¢]

2025F =W ES 10127T

) srEx

MEGIFRE, HAHEERE, HKESERE
FEAINE, £rEAREEA0%.

TR RIRA 38.6{Z7T

AL

HBEFRER, PIMRRAE, ABPINEEHHE
M1274TTIB K E28657T, 1B1K125%.

S ma 45%

a FHEEE

KB RSN, KREERME, BEMEHERRIK
45%, WHMER2021FRD28%.

[SRQEITES 22%

HERR: ERGELE (TFEFPIMNEHFIRRERS (2024-2025) ) REMATIVSIHEEE, #57100818

B) i#amx

BERIRAKE, £FLAEM. 83%HEERBFI
EHRARARRNINEESLT,

LHHER AL 48%

HREE

ImERRTE, SARA L, 2025FLHE (A5
EHIfRFERARAER) , GMNRNEHEE6-8%

o

MIB/MEITIER 30+I%



Development History
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Current Stage Characteristics
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Category Insight 03
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VOC Analysis
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VOC-Driven Optimization
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Consumer Profile
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Consumer Behavior
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Demand Preference
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Industry Challenges
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Growth Strategy 01
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Growth Strategy 02
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