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PRODUCT PREFERENCE: Whitening and stain removal, as well as freshening breath, are its core appeals.
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PRODUCT CORE POSITIONING

e MMBBEXAER, 24/ HEHTFIPHE

o —MFEBEHNSZA. 7TRREKRH. 24/NHRMEH. REEORNSHNE—TE, KIEBEEHWER
BS5ZEEHBFER, EEXRES. MNEMEBHABRREXSME T, LREYFRF, ns_llﬂ—:?\?_@%

e Crystal diamond-grade color correction and whitening expert, 24-hour freshness guardian companion
e A multi-functional toothpaste that combines instant brightening, 7-day deep whitening,
24-hour long-lasting freshness, and root cause odor removal. Relying on the principle of
color complementarity and a multi-bacterial protection system, it is suitable for people

with yellow teeth, extrinsic stains, and high-frequency social groups.



BirABETARGET AUDIENCE

o ZILAEE: 22-455HHEM. BRIHATIREDHEE, FTEMATKEE, SEBEAER, BNELT
SR, HEMME, WAOSBEFEENEK;

o REAE: 18- 21FZFERP, EkHFESHRE, SEMEARK, REEE. SRENOBPESS;

o HHEAR: BEERT/MEHNPREFRARXFTREEREAAR, TEENFUY. ZAMRREN
PR,

e Core target audience: urban white-collar workers, professionals, and mothers aged 22-45 who prioritize personal

©
image management, have a clear demand for skin whitening, are concerned about sensitive teeth, @ ........ o
engage in frequent social activities, and require long-lasting fresh breath; © e ) | '.
e Secondary target group: students aged 18-21, who pursue appearance value and experience, LT ©
have basic whitening needs, and prefer portable and high-appearance-value oral care products, ¥ $o % “@

\

e Target audience: Middle-aged and elderly individuals with severe tea/smoke stains, as well as those seeking to.rﬁaint@in

< " N P
and whiten their teeth after dental cleaning, who require a gentle, non-irritating care product with stable whiteng..effects X
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During the toothbrushing process, the foam turns blue
The bluer the color, the more thorough the cleaning
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24-HOUR FRESH BREATH Rf///
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24-HOUR FRESHNESS AND PROTECTION SYSTEM

o FHMERRA: WEBITEAD FTEEEMET,
o RIXFHIMAT: HETFECW, FHRUENF
o RIUMMEIR: WARIFIE, HEEMELE.

Fresh and Sustained Release Technology: The refreshing
lemon fragrance molecules are encapsulated in microcapsules a
released with saliva.

*Odor-neutralizing ingredient: Zinc ion complex, which neutralizes odo
sources such as sulfides.

*Long-acting antibacterial film: forms a protective film to continuously
inhibit bacterial growth.
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"REDUCE BAD BREATH" AND REJECT "MASKING" FRESHNESS
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HYDROXYAPATITE IS THE MAIN COMPONENT OF TOOTH ENAMEL (ACCOUNTING FOR ABOUT 95%),
AND IS HIGHLY HOMOLOGOUS TO THE NATURAL COMPOSITION OF HUMAN TEETH
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SEA BREEZE MINT FRAGRANCE - ARECREATION OF NATURAL SEA
BREEZE EXPERIENCE

B : iB5liEAEk /
THE REFRESHING SEA BREEZE |
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THE END
THANKS




