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1.1 BKME{I ZEX B EFHTOPS0IEH (518-5108)

DB LR
Ramk §igita\ Brand Rank ’
° —FHENKEZEHRD, FEEHVRFEBN=ZNRRAGE xFG5 EFEE) Campaign, 5E8E x o[iACampaign, GENTLE
MONSTER x Z#i#iCampaign, #K)RX$K542.18%. 6.12%F5.17%0E H5EX,
o Hip, RExFH 'EFEH) CampaignEL2MEMMRENERE, RSERAXERERBEEHRFENEABEBETEERRNTINA,
FEEYFRBNME. RBEEE. AFPS5E. GRSIBE. AaRESFSERINUES—, HezsTHECampaignfIEENRE.
DE = na AP e &l TOP10  ®/HAX EEX
HE ROER s STRRME pen. gEpe BSRAR gue sy nasm wEsm
o or
1 ﬁixzf'npﬁﬁgﬁ‘ 42.18% 2,264,145,552  44.01% 48.63% 300,373,162 29.64% 670,229,527 3,581,074 575,080
2 BREE x o[iXf5Campaign 6.12% 328,567,144 4.86% 6.88% 36,661,239 5.04% 123,322,021 388,569 1,978
3 GENTLEE"a?::'::i';"g"%ﬂ 5.17% 277,782,029 2.60% 0.75% 8,846,672 7.59% 215,729,700 1,214,386 49
£ I £\ SHEE S
4 n><§cil=mp§i;:kiﬂm 5.03% 270,058,981 3.31% 10.14% 34,894,090 4.55% 112,101,337 59,152 6,793
== ==
5 I SERE (RUEFHR) 4.27% 229,255,906 0.67% 0.52% 4,213,680 6.77% 193,246,453 5,003 67
Campaign
6 #FD x EEFEECampaign 3.19% 171,064,587 1.85% 0.05% 7,240,056 6.05% 169,598,581 1,087,220 14
-
7 W= x AN TBEER, 3.08% 165,401,120 3.33% 4.99% 13,627,193 3.40% 87,132,066 192,338 10,017
Campaign
8 E % x Fendi Campaign 2.80% 150,226,258 1.66% 6.27% 23,303,552 2.11% 52,097,466 36,193 4,058
9 FBIE x REBH4ECampaign 1.77% 94,830,026 5.22% 0.94% 33,732,749 1.88% 49,076,681 861,303 458
10 At ®m x EHkCampaign 1.61% 86,621,252 2.81% 1.17% 15,345,272 1.65% 43,005,347 434,094 221
1 OESER RIEZRAEAMEFNREBESERRFTRESNAPOENE; "REEBE" EEZRIERAFTATN MRS ENRMDEERENSLL,; "BPRFE85E" RIERRAIELRRM \
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2 1.1 BKMEFIZBE S SHETOPS0IZH (5118-5308)

HEZ

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29

30

*;‘I:

ROIER

EEF x RlEiKCampaign
INK x @Bt fBCampaign
FFIE x @k Campaign
EH x (B4£R) Campaign
BB x [R#Campaign
BEE x PEERMIECampaign
£345 x (MEHHE) Campaign
IhR% x EEEECampaign
BRI x (FRIR{E) Campaign
— N x JR#Campaign
BER x EEi&Campaign
NEETE T75#iERT 1 Campaign
FHER x fFHTAlCampaign
T x B8 Campaign
RENR x BIFASE RFHCampaign
ZEEEZ= x (X5®ZA) Campaign
vivo X90 x 5@ & Campaign
o] 0] /R x B B Campaign
kiwi EV x E& f§Campaign
BRITE x (BRI NRAFEKEBE)

Campaign

BN REXEIEHEHEMNIREPRPEANEEN L.,
o o

Y 4

IHE
=T=F
1.59%
1.59%
1.24%
1.21%
1.21%
1.10%
0.93%
0.93%
0.92%
0.89%
0.86%
0.86%
0.85%
0.82%
0.65%
0.61%
0.58%
0.52%
0.48%

0.43%

OB AR RERRAERRMARNREERKZIEEEMPRSNAFPOEHER;

HFmENE

85,521,619
85,105,947
66,616,333
65,218,603
64,713,060
59,309,417
49,857,003
49,661,420
49,172,805
48,013,434
46,375,623
45,988,118
45,486,382
44,188,056
34,755,291
32,477,355
30,871,259
27,792,064
25,737,021

23,115,813

A&
B>
0.83%
0.78%
2.63%
0.88%
1.39%
0.70%
0.96%
0.80%
1.38%
0.69%
0.94%
5.04%
1.27%
0.61%
0.86%
1.22%
0.24%
0.66%
0.85%

0.34%

AP
s5E"
0.24%
1.88%
0.92%
1.45%
0.77%
0.28%
0.21%
0.31%
0.39%
1.44%
1.20%
0.20%
0.48%
0.20%
0.85%
0.21%
0.36%
0.39%
0.62%

0.05%

258 AR

1,988,746
3,059,746
16,872,234
4,099,841
13,359,034
1,691,504
15,220,139
1,523,402
2,856,506
7,156,889
5,227,990
18,134,203
3,533,079
43,056,154
2,008,777
5,797,452
639,647
2,118,572
8,542,943

526,375

&%
SIRE

2.11%
1.35%
1.53%
1.07%
1.37%
1.90%
1.46%
0.91%
1.39%
0.61%
0.70%
0.93%
0.81%
0.69%
0.95%
0.82%
0.75%
0.88%
0.65%

0.68%

TOP10
51%&7

55,854,404
34,699,728
42,148,341
28,028,347
37,047,261
55,345,495
41,637,836
22,825,324
39,785,167
14,576,443
18,081,148
24,210,654
20,500,011
16,035,138
26,987,569
22,712,179
20,690,192
25,748,750
18,240,147

18,792,754

DB LR
RaANK  Dbigital Brand Rank
=EX  EEX
REBRY RERHY
166,868 25,203
95,162 345
473,173 686
53,460 955
169,919 5,245
262,604 57
136,507 91
86,909 1,849
128,360 153
110,703 499
36,006 287
79,414 14
59,959 313
92,402 32
94,197 114
231,981 21,387
36,413 152
21,098 194
80,215 77
41,018 0

¢
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_ NF oo hEhs
/ 1 e 1 BKM%”“ZH*% =iﬁTop50h (§318-§508 ) Raﬂk §igita\l3randRan\< ’
/
\3 = =
/ E - A& AP g &1 TOP10  ®/HEX  (EEX
f H& ROVER sams STERE e gEme BSRAR gee  amn  wasm nasy
31 HE x KiEE THE&3, Campaign 0.41% 22,036,346 0.29% 0.07% 661,446 0.61% 16,470,013 28,848 15
7 32 87T 4B R EXKFECampaign 0.40% 21,443,903 0.41% 0.43% 839,146 0.50% 13,499,068 38,807 250
/ 33 INE x Hello Kitty Campaign 0.39% 20,801,805 0.19% 0.41% 1,484,886 0.51% 14,371,956 31,366 81
/ 34 RETFEIER x X ERYZECampaign 0.37% 20,061,168 0.23% 0.27% 1,366,594 0.58% 16,737,550 13,037 84
f 35 B3 x %5%/\fJCampaign 0.31% 16,709,621 0.73% 0.63% 2,541,152 0.31% 8,183,401 62,916 404
36 ER x (HMIRE) Campaign 0.31% 16,391,868 0.54% 0.88% 1,973,761 0.29% 7,990,124 43,530 146
37 EX x (ZBIZE) Campaign 0.28% 14,922,711 0.24% 0.74% 1,836,490 0.33% 9,405,661 10,187 5,036
38 ZE £ x m&m's Campaign 0.27% 14,442,626 0.40% 0.14% 1,172,427 0.49% 13,641,818 28,174 37
39 AR x (A REA) Campaign 0.26% 13,929,050 0.24% 0.07% 1,427,839 0.44% 12,275,173 40,377 256
40 ZERZ x /NEFCampaign 0.25% 13,535,902 0.30% 0.35% 1,293,956 0.37% 10,351,991 31,157 518
41 +H%E x B8 Campaign 0.25% 13,465,893 0.21% 0.13% 3,198,734 0.30% 7,735,613 34,104 7
42 FERSEZ x (=) Campaign 0.24% 12,716,895 0.12% 0.04% 135,726 0.38% 10,373,769 20,851 50
43 8 F3RIE x keep Campaign 0.23% 12,600,562 0.27% 0.15% 440,238 0.29% 7,713,983 49,045 257
44 RERR x (EHIME) Campaign 0.22% 11,992,451 0.13% 0.52% 1,922,859 0.27% 7,637,580 8,046 76
45 E {5 x BifCampaign 0.21% 11,280,718 0.16% 0.31% 841,651 0.32% 9,486,729 32,594 93
46 K AMABA—JLEF Campaign 0.17% 9,330,772 0.07% 0.02% 116,642 0.35% 9,284,179 11,616 1
47 BEER x /NERCampaign 0.17% 9,156,434 0.20% 0.28% 1,379,223 0.20% 5,600,664 18,530 63
48 #HEM x MANNER Campaign 0.16% 8,608,850 0.23% 0.15% 1,168,511 0.22% 6,061,862 15,261 48
49 FF x NEFHKCampaign 0.15% 7,909,814 0.13% 0.06% 239,585 0.29% 7,711,931 25,413 11
50 KRS E x ZEHCampaign 0.12% 6,417,124 0.09% 0.16% 375,942 0.19% 5,293,659 7,195 3

“E: OELAR REZRAERRIARNRERISEFERFATASNAPOENT; "NEEBE" REZRFIERRMARNRMEKIEHEHRFPEBRENSL, "BPE5E" RIEEZRMERRFR \
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DB B

/
/ 1 3 H*g Eiﬁﬁiﬁﬁ RamK Digital Brand Rank ’
/
s ° ERRMBENTINHEZEHRAD, mEXREKIRERESNHFRENE, 73,217,898,377D8, XEBBTHExFE /EE5EH,
y, Campaign®I&=mk, &GttA70.36%,
/7 o 4, mERIPKEHHERS, H49T, Hi%%&%*ﬂ%&?—mﬁ%‘ﬁﬂﬁk%Eﬁ:E’]zEﬁ':Hx-EiEﬁJiff'zlP\ M RN ZERIP. @M RBFERIP,
/ .........................................................................................................................................................................................................
BREEHERSH
/ m i R IPEXZEHAEB A S
d wERIeNE (B4 DB)
1 604,549,472 mixcEEP N 17
3,500,000,000 . 3 577,898,377
3,000,000,000 590,592,043 :?:HﬁxKE{’F:'ﬁ'JIP_ 19
2,500,000,000 2.140.777,759 539,372,572 sz iiip [ 9
zomomeee e W 328,265,339 B ZARIP i 4
1,500,000,000 |
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1.4 unHExuuHEE*SEGﬁW§hTopzo B HrmeE
: o RMSIMNESSASERI NS SN ABEAE, RERE. £EFNERRES, FHRRSTNE, XHERFETERE
, BEZENRAMERHTES, MSA—M—XTZHNE.
/o REZANBESEMUERAARE, ASA—FU FOREESTE, WRARTLHBESAE.
/o Hih, SANBESRARY, SEENSSNESENNESUHSE—NE", HMISHEESREN (E52%, AESHZH, 2
; BUHESEEHSREBOTEN, RINHRX—RIOBE S8 LR —ETA.

H2

RPIBR
WExFE EEEH,

Campaign
& x B4 TEEKEMK,
Campaign
WRE x i =X,

Campaign
E % x Fendi Campaign

FEE x B ik Campaign

NEEZRE TAERY)
Campaign

HEW x fFHTAICampaign

vivo X90 x 5f&&ECampaign
HE x Kk TSR,

Campaign

187 AB 2 BRE K Campaign
Y 4

HE
hBER

42.18%

5.03%

3.08%

2.80%

1.59%

0.86%

0.85%

0.58%

0.41%

0.40%

HFmEsE

2,264,145,552

270,058,981
165,401,120
150,226,258
85,521,619
45,988,118
45,486,382
30,871,259
22,036,346

21,443,903

44.01%

3.31%

3.33%

1.66%

0.83%

5.04%

1.27%

0.24%

0.29%

0.41%

48.63%

10.14%

4.99%

6.27%

0.24%

0.20%

0.48%

0.36%

0.07%

0.43%

300,373,162

34,894,090
13,627,193
23,303,552
1,988,746
18,134,203
3,533,079
639,647
661,446

839,146

29.64%

4.55%

3.40%

2.11%

2.11%

0.93%

0.81%

0.75%

0.61%

0.50%

670,229,527 3,581,074

112,101,337

87,132,066
52,097,466
55,854,404
24,210,654
20,500,011
20,690,192
16,470,013

13,499,068

59,152
192,338
36,193
166,868
79,414
59,959
36,413
28,848

38,807

575,080
6,793
10,017
4,058
25,203
14
313
152
15

250
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XX DB
1 A mhiE 8 miRiXREHMEETOP20 Rk
=]
RHIEZR LA BFmEME
F‘Wflaﬁ ;:fg%m§ 0.37% 20,061,168 0.23% 0.27% 1,366,594 0.58% 16,737,550 13,037
¥ =¥ x m&m's Campaign 0.27% 14,442,626 0.40% 0.14% 1,172,427 0.49% 13,641,818 28,174
F E#IE x keep Campaign 0.23% 12,600,562 0.27% 0.15% 440,238 0.29% 7,713,983 49,045
E [ x BifCampaign 0.21% 11,280,718 0.16% 0.31% 841,651 0.32% 9,486,729 32,594
*mjgﬁf p’gl;{ LED 0.17% 9,330,772 0.07% 0.02% 116,642 0.35% 9,284,179 11,616
BER x /\NERCampaign 0.17% 9,156,434 0.20% 0.28% 1,379,223 0.20% 5,600,664 18,530
FHE x MANNER Campaign 0.16% 8,608,850 0.23% 0.15% 1,168,511 0.22% 6,061,862 15,261
FF x /M#ZxCampaign 0.15% 7,909,814 0.13% 0.06% 239,585 0.29% 7,711,931 25,413
E B4 E x FALHECampaign 0.11% 5,998,944 0.14% 0.08% 234,642 0.17% 4,651,060 20,222
AFEH x BE K Campaign 0.11% 5,851,915 0.09% 0.05% 235,902 0.20% 5,235,536 8,681
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DB M=ok
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4.86%

2.60%

0.67%

1.85%

5.22%

2.81%

0.78%

2.63%

0.88%

1.39%

FMAZHRBRFER.
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