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THIS BRAND MANUAL AIMS TO PROVIDE COMPREHENSIVE
GUIDANCE FOR SHAPING KANS GLOBALLY UNIFIED BRAND IMAGE COVERING
ALL NECESSARY AND RELATED INFORMATION

INCLUDING BRAND PHILOSOPHY, BRAND STORY, BRAND POSITIONING
CREATIVE IMAGES, DESIGN GUIDANCE, BRAND STANDARDS

AND OTHER RELEVANT DETAILS
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THE LEADER OF SCIENTIFIC BRAND IN CHINA
DEDICATED TO RESEARCHING THE BEAUTY OF ASIAN SKIN AND BRINGING
MORE SUITABLE ANTI-AGING SOLUTIONS FOR CHINESE PEOPLE.
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SCIENTIFIC ANTI-AGING SKIN CARE
REZEns TEREIPEk

SCIENTIFIC ANTI-AGING

BRING MORE SUITABLE ANTI-AGING SOLUTIONS FOR CHINESE PEOPLE
SPECIALIZINC ASIAN SKIN
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BRING MORE SUITABLE ANTI-AGING SOLUTIONS FOR CHINESE PEOPLE
SPECIALIZING IN ASIAN SKIN
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RED 40%
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SCIENCE AND TECHNOLOGY ##rk%
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STICKY NOTE 100PAGE

KANS COSMETICS CO.LTD

HTTP://WWW.KANSCN
021-52035555

25/ F, BUILDING B, YUEXING GLOBAL
PORT OFFICE BUILDING, PUTUO DIS-
TRICT, SHANGHAI

CONTACT ME

THE NAME OF COMPANY: K,
PERSON'S NAME:YWILLIAM
‘COMPANY ADDRESS:BLOCI
TELEPHONE NUMBER:159 27
E-MAIL ADDRESS:10433627.

(ANS COSMETICS CO.LTI

LTD
KP?SITION:BRAND DESIGNER

, GLOBAL HARBOR, SHANGHAI
160 7239
392QQ.COM




SCIENTIFIC ANTI-AGING
BRING MORE SUITABLE ANTI-AGING SOLUTIONS FOR CHINESE PEOPLE
SPECIALIZING IN ASIAN SKIN

KANS

KANS SCENTED CANDLE
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SCIENCE
PROFESSIONAL
PRECISE
EFFICIENT

BRING MORE SUITABLE ANTI-AGING SOLUTIONS FOR CHINESE PEOPLE
SPECIALIZING IN ASIAN SKIN




SEEK BEAUTY AND SEEK TRUTH
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KANS SCIENTIFIC RESEARCH ROAD, THE SUCCESSFUL DEVELOPMENT OF CYCLIC
PEPTIDES IS NOT AN ACCIDENT. IN TERMS OF TEAM AND SCIENTIFIC RESEARCH IN-
FRASTRUCTURE, SINCE 2016, THE SINO-JAPANESE RESEARCH LABORATORY HAS
BEEN ESTABLISHED TO INTEGRATE THE WORLD'S MOST ADVANCED THEORIES AND
SCIENTIFIC RESEARCH EQUIPMENT.

INVITE HUANG HU, CHIEF SCIENTIST OF P&G GLOBAL R&D HEADQUARTERS, DR. HU
XINCHENG FROM OSAKA PREFECTURE UNIVERSITY IN JAPAN AND OTHER 200+ TOP
SCIENTISTS TO JOIN US AND BUILD A TOP SCIENTIFIC RESEARCH TEAM.

SRNDMaY

AND

ENCOURAGED SUCH YOUNG ATTITUDES
ST00D WITH THEM ALL THE TIME
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KANS SCENTED CANDLE
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SCIENTIFIC ANTI-AGING

BRING MORE SUITABLE ANTI-AGI SOLUTIONS FOR CHINESE PEOPLE
SPECIAUZING IN ASIAN SKIN
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